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What is Cultural Tourism?

Cultural Tourism

Culinary Tourism

Eco Tourism

Beach & Sun

Family Tourism

Gambling

Outdoor Tourism

Shopping 



What is Cultural Tourism?

ÅCultural heritage tourism is traveling to 
experience the places and activities that 
authentically represent the stories and people 
of the past and present

ÅWhen did it start?

ÅWhy is it important?

ÅWhat does it mean to destinations and 
marketers?



Key to Cultural Tourism

Å¢ƘŜǊŜ ŀǊŜ ŘƛŦŦŜǊŜƴǘ ǘȅǇŜǎ ƻŦ άŎǳƭǘǳǊŀƭ ǘƻǳǊƛǎǘǎέ

Åaŀƴȅ ŘƻƴΩǘ Ŧƛǘ ŀŎŎŜǇǘŜŘ ǎǘŜǊŜƻǘȅǇŜǎ

ÅDestinations/marketers need to understand 
what they have to offer and how to attract 
specific types of cultural tourists



Who Are Cultural Tourists?

ÅEstimates regarding size of this audience vary 
ςdepending on how you define it

ÅOur research showed that about half the 
people (46%) chose activities/attractions that 
ŎƻǳƭŘ ōŜ ŎƻǳƴǘŜŘ ŀǎ άŎǳƭǘǳǊŀƭ ǘƻǳǊƛǎƳέ



What Do They Want?

Descriptor

Importanc

e

Enjoyable 100

Fun 98

A good value for the 

money 96

Good for adults 92

Good for families 90

Relaxing 90

Authentic 88

Unique 87

Enriching 87

Educational 85

Thought provoking 82

Interactive 82



Understanding Cultural Tourists

ÅRelaxing

ÅFun

ÅInteractive

ÅFood

ÅShopping

Entertainment

ÅConnect with 
something larger 
than self

ÅHistory

ÅAuthentic

ÅThought-
provoking

Connections

ÅFamiliar

ÅComfortable

ÅConvenient

ÅValue

Family



Understanding Cultural Tourists

Intellectually

learn
be enriched

other cultures

history

thought - provoking

Emotionally

enjoy

have fun

let go

interact
be moved

What it makes you think What it makes you feel



Cultural Tourists ςSegments

üCultural Enthusiasts Ą

üNatural Connections Ą

üCultural Entertainment Ą

üFun Times Ą

üFamily Enrichment Ą

üFamily Entertainment Ą

7% Ą connections & intellectual

8% Ą connections & emotional

8% Ą entertainment & intellectual

9% Ą entertainment & emotional

4% Ą family & intellectual

10% Ą family & emotional



Cultural Enthusiasts ς7%

ÅStereotypical cultural tourist 

ü Requirements:  Authentic, connect with 
something larger, thought-provoking

ü Attractions:  Museums, historic sites, living 
history museums

ü Profile: Older, more educated, higher income

Connections Intellectual



Natural Connections ς8%
ÅWant connection on an emotional basis & more 

natural options fills this need

ü Requirements: Thought-provoking, authentic, 
educational

ü Attractions: Parks, gardens, living history sites 
historic & art festivals

ü Profile: Average in education and income, slightly older

Connections Emotional



Cultural Entertainment ς8%
ÅLike culture & history, but have to have the 

whole experience

ü Requirements: cultural, entertaining, has 
shopping & dining

ü Attractions:Museums, theater performances & 
concerts, art fairs and festivals

ü Profile:Average in age and education, but higher income

Entertainment Intellectual



Fun Times ς9%
ÅWant to relax and have a good time 

ü Requirements:Relaxing, entertaining, unique, 
has shopping & dining

ü Attractions:Live music & theater performances, 
parks, music festivals

ü Profile:Younger, below average income and 
education

Entertainment Emotional



Family Enrichment ς4%
ÅLike to expose their children to a wide range of 

cultures, experiences

ü Requirements:Good for families, good value, 
fun, educational

ü Attractions:{ŎƛŜƴŎŜκǘŜŎƘƴƻƭƻƎȅ ƻǊ ŎƘƛƭŘǊŜƴΩǎ 
museums, historic sites, ethnic festivals

ü Profile:Have children, high levels of education, but 
average income

Family Intellectual



Family Entertainment ς10%

ÅEnjoy time together as a family

ü Requirements:Convenient, appeals to whole 
family, value

ü Attractions:tŀǊƪǎΣ ŎƘƛƭŘǊŜƴΩǎ ƳǳǎŜǳƳǎΣ 
festivals

ü Profile:Have children, younger, below 
average income and education

Family Emotional



Attracting Cultural Tourists

Å5ŜǘŜǊƳƛƴŜ ǘƘŜ άŦƛǘέ ŀƴŘ ƪƴƻǿ ǿƘƻƳ ȅƻǳ ŀǊŜ 
going after

ÅLook at options to expand the audience

Å5ƻƴΩǘ ǘǊȅ ǘƻ ŎŀǘŜǊ ǘƻ ŀƭƭ ǘƘŜ ƎǊƻǳǇǎ ςdesign 
your experience based on your audience



The Experience

ÅDŜƴŜǊŀƭ 5ƻƴΩǘǎΥ

ïToo much interaction

ïForced interaction

ïToo personal 

ïCompetition

ÅDŜƴŜǊŀƭ 5ƻΩǎ

+ Bite-sized 
experiences

+ Opt-in: can watch or 
participate

+ Context



The Experience ςOrientation

ÅExpanded

+ People in costumes

+ Pictures

+ Short

ÅTraditional:

ïExhibits to read

ïFilm

ïExtensive



The Experience ςInterpretation

ÅTraditional:

ïFirst person- in 
character 

ïEducational/historical

ïRead & look

ÅExpanded

+ Provide info & 
context 

+ Stories of the time, 
people, place

+ Try it out



The Experience ςActivities

ÅTraditional:

ïWatch 

ïHear explanation

ïAuthentic

ÅExpanded

+ Do

+ Ask questions

+ Semi-authentic



The Experience ςAmenities

ÅTraditional:

ïExperience & 
Amenities separate

ïAuthentic or not at all

ïFocused on the site

ÅExpanded

+ Experience & 
amenities integrated

+ Provide convenience 
that keeps visitors 
on-site

+ Focusedon the 
visitors



Cultural Tourism

ÅIncreasingly important and meaningful

ÅBroad definition of experience & audience

ÅFocused on visitors ςnot on the site, building


